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10 Years of Strong Reputation

What Shapes Reputation Around the World?

Global reputation 
is a balancing act 
that involves  
doing and saying 
the right thing.
What you sell  
accounts for only 
20% of the story.

How to Break Through to Consumers

Source: 2020 Global RepTrak Study. More than 80,500 individual respondents from the global informed  
general public, across 15 markets, rated 153 eligible companies across 15 markets. The survey was fielded  

between December 2019 and January 2020.

For 10 years, the Global RepTrak study has measured what drives the  
reputation of the world’s largest, most esteemed companies, as perceived by 
the informed general public. 
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TOP 10 MOST REPUTABLE GLOBAL COMPANIES OF 2020
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The LEGO Group and The Walt Disney Company 
have been among the Top 10 for 10 consecutive years.

What Are They Doing Correctly?
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EXCELLENCE IN 
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PURPOSE

HOW THE REPUTATION OF COMPANIES TRANSLATES INTO SUPPORT GLOBALLY

Companies with an excellent reputation  
activate the following behaviors from consumers
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reputation is poor

7 %

Consumers are bombarded with news and  

advertisements on a daily basis, but direct experience 

with a company—visiting its website, and hearing 

positive word of mouth—has more of a favorable  

effect on reputation than other touchpoints.

THE MOST REPUTABLE  
GLOBAL COMPANIES OF 2020

Leveraging Your Brand

The most reputable companies at a global level have  
established strong, distinctive brands. 

  of consumers consider the  
top 10 most reputable companies to  
stand out from the crowd.

Being perceived as genuine is the brand personality  
trait associated with the strongest lift in global reputation 
in 2020.
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